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PART-A S.,'g

Note: Answer any four questions 6JaxffiZ0 Marks)

*qd\*
1 Product modification * U #\

ffik +-d
2 Genetic Product 

* \

3 Market maps -\ F'

4 PREFMAPS ff*vt
s Pre-testing k- #prnT@fl

Note: Answer any four Ouestioffi (4x15 =60 Marks)

# #"'*-# %* \r
6 Explain in brief tne Oeqffi in&olved in managing Product Lines'

kX
7 positioning is how 3fuWffiy wants its target consumers to perceive the product'

"s

g Briefly explain th$warious stages of New Product Development'
*%"

g Ansoff resefuo a Growth Matrix portraying alternative corporate growth- striffiY exPlain the Matrix'

K#
ro Oeshihdn brief the various ldea Generation Techniques'

11 Explain the process of concept Development and Testing using a suftable

example.

12 Describe in brief the BRNADAID model'

l3Explaintheinnovation,DiffusionandAdoptionprocess.

14 Explain in brief the various Test Marketing Methods, which method is most

approPriate for consumer goods'

15 What are the various ways in which the marketing department can be organized?


